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"The human spirit must prevail over 
technology"

ALBERT EINSTEIN

Thanks for reading, 

Joe Engelking   

The 7 Steps that Modernize Your 
Business and Make You More Money

1. Stabilize Your Communication

Step one of any stable modern business MUST (repeat, MUST) be to get a 
consistent and reliable communication line to their clients, suppliers and 
employees.  25 years ago that meant analog phone lines but today THE INTERNET 
DRIVES THE BUS.  The internet is your primary lifeline to everything important; data, 
email, news, employees, projects and even your phones (VOIP anyone?).  So let’s 
think about this, if the internet is the one thing that connects every aspect of your 
business, shouldn't keeping it stable be a top priority? Everything, including client 
and employee happiness is in some way tied to that Ethernet cable running 
through your office.  So, if the internet is such a major cog in your business, how do 
you ‘Modernize’ it?  I’m glad you asked.  

Nine times out of ten an army has been destroyed because 
its supply lines have been severed
-Douglas MacArthur

Setup 'Anywhere' Access

Market Online

I like this quote (and the subsequent quotes throughout this E-Book) because it simplifies technology and makes it 
relatable.  I think that our industry as whole is synonymous with communication failure.  When I go to new business 
meetings I see it all the time, they recognize there is a need, whether in I.T., Websites or Online Marketing but they hold 
back because it’s such a large leap of faith and because they don’t truly  know how beneficial these things are.  Business 
Technology (herein referred to as B.T.)  is quite simple at its core ; I.T. Systems should tie everyone together, Websites 
should convert visitors and Online Marketing should be the gasoline you pour on your ‘conversion-first’ website.  At a macro 
level I think most people ‘get it’ but it’s when we start explaining in detail what we’re going to implement that we start losing 
people.  So what I’m going to try to accomplish here is to simplify the entire process into 7 steps.  I’ve spent 15    + years in 
B.T., my father has spent 30+ years and what we’ve learned is this, business managers that understand and embrace the 
benefits of cohesive B.T. strategies are more successful, have happier employees, see better production, spend less 
money on support and have happier clients than their technology-fearing counterparts.  Within just a couple of pages you’ll 
see why modernizing your B.T. means making a lot more money.    

Stabilize Your 
communication

What's Inside
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1 Reliable Network 

Infrastructure 

What’s covered in this Section 

1A—Reliable Network Infrastructure  

When you have a properly configured network in place you should expect 99.99% 
uptime, anyone who operates with less than nearly-perfect uptime is doing 
something drastically wrong.  Almost all network communication issues are simple 
and fall into 3 categories 1) the thing that provides your internet access (the modem), 2) 
the thing that protects the internet (the router/firewall) and 3) the things that connects 
all your employees to the internet - switches, wireless devices and cabling.  These 3 
facets and should behave as such. 

Modem/ISP–  

Modems are how ISP's (AKA Internet Service Providers) give you the juice and most of 
these modems can be left untouched. Simply take the cable coming out of it and plug 
it into your router (if you have one) or into a switch (more on this shortly).  So how do 
you modernize your modem (again another great question), simply take a picture of 
the lights that are on while its working and use that as a baseline, if you every suspect 
your modem is malfunctioning, compare that picture with what its looks like when you 
suspect something is wrong and if everything looks the same, it’s not your modem.  
You can always reboot it to test but if that doesn’t work, then the issue is not with your 
modem.  If the issue is with the modem then the fix is quite simply to call you’re ISP 
and tell them to fix it.  While you’re at it, ask if they have a faster internet connection 
available.  More and more things are cloud based so having a bottleneck on the thing 
that connects all your B.T. Strategies together is an absolute killer.  Go   to 
speedtest.net and run a test, if you aren’t at 15MB or higher on your download or 
have at least at .75 MBs available per user, consider upgrading.  The upload speed 
is important as well but the download speeds is what really affects an employee’s 
performance.  Get the fastest internet you can afford TODAY.)

Router/Firewall –     (Note: routers and firewalls are basically the same thing, the 
term 'Firewall' is typically used to describe a router that has advanced routing features) 

When your modem and internet speeds are running smooth then the next step is the 
thing that’s plugged into the other end of the modem, your Router.  Let’s de-mystify 
routers because this is another one of those B.T. tools that can seem complicated.  
There are a lot of different brands to choose from, lots of menus and all different types 
of functionality but really, all routers do is block or allow traffic.  The router inspects 
every packet that wants to go in or out and based on the rules you have set, it either 
says OK or Piss Off.   Picking a router comes down to needs, do you want Wireless, 
VPN, NAT or some other advanced functionality, speak with an I.T. Expert and discuss 
further.  Don’t get more than you need and don’t try to lock it down too much because 
an improperly configured firewall is usually the cause of most office internet issues.  A 
good rule of thumb is to allow ALL traffic out and most traffic in.  Simple offices 
without servers may be able to just skip a dedicated router and use the modem’s 
built-in functionality.  If however, you are security conscious and have a more 
advanced network (or you just plain want a Firewall), the key is to choose the right 
brand.  There is a great article from TechTarget about Router choices. In my 
experience, SonicWALL and Juniper are solid SMB choices, Cisco is way overpriced 
and Netgear/Belkin is cheaper but usable, low cost options. If you get a router, get 
someone who knows how to set it up and then forget about it. If you need a router, 
get it setup by professional and then leave it alone.

http://searchnetworking.techtarget.com/feature/Choosing-a-next-generation-firewall-Vendor-comparison


Network Switches –  

Network switches are those intimidating blinking devices that seem to have a 
thousand cables running in and out of them. The goal of these devices is to turn 
your one internet cable, into many more internet cables. Quite simply, a 24 port 
switch means you can connect 24 devices to your network.  They really are that 
simple, like most B.T. items there are more advanced options but most SMB 
offices just need a simple 2-Layer (or dumb) switch.  The key to modernizing 
switches, and what a lot of offices neglect, is to get Gigabit switches.  If your 
switch says 10/100 then it’s old and is the bottleneck of your network.  Get 1GB 
(AKA 100/1000) switches and you’ll see improved performance.  

Wireless Connections –  

Wireless technology enables you to be connected to the internet without needing 
a cable.  More and more, this technology is replacing the need to have CAT5 
Ethernet cables running to every office. Picking the right wireless devices is 
important because cheap wireless AP’s (Access Points) can mean weak single 
strength, dead spots and constant drops in connection.  It should be noted that 
some routers come with wireless built in so make sure you don’t have multiple 
routers plugged into your network as this always cause’s issues.  You want 1 
Router and then separate Access Points that are solely dedicated to providing 
wireless and choose a wireless AP that offers both 2.4GHZ and 5GHZ as this will 
allow both old and new devices to connect (FYI - 5GHZ is the faster and more 
reliable one). In simple offices Almond, Amped, Netgear and Ubiquity work well.  If 
you need multiple APs along with Public/Private networks, we recommend 
consulting an I.T. Expert to design a network map that makes sense. This can be 
expensive so shop around and get educated on what you’re buying.  So have 1 
Router and then purchase Access Points that are dedicated for wireless.

Having a properly cabled office is important because CAT5 cabling provides more 
connection reliability that wireless.  With wired connections you don’t have to 
worry about signal interference or dead zones.  Having a properly labeled and 
diagramed patch panel makes managing your connections simpler and allows for 
an easy diagnosis of network issues. Going cheap with cabling will cause issues 
down the line because diagnosing a rat’s nest of cables where no one knows 
where anything is going is the nightmare of any I.T. guy.  Tracing cables through 
the ceiling, toning them out and then re-running them is a waste of time and 
money when it can be done right the first time. Get a patch panel, label all your 
data/phone ports and avoid the inevitable headaches. 

Wired Connections –  

Reliable Network 

Infrastructure 

What’s covered in this Section 
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2. Centralize Your Data

In today’s world everything, data should be available everywhere and that means 
putting data in a centralized place. There are a multitudes of softwares and 
solutions that can do this but they all basically boil down to 2 main options, the 
Cloud (rent someone else’s hardware/software) or a Server (buy your own 
hardware/software).  Centralizing data may seem like a platitude but this is 
where companies waste an unprecedented amount of their staff’s production.  
Time wasted searching, restoring and re-creating data adds up to DAYS and 
WEEKS of wasted time.  “Bonnie do you have that file? Carl, do you know where 
the Heisenberg template is?  Amir, do you have a copy of that proposal we sent to 
Acme Designs?” Bring in a couple of different I.T. solutions experts, find a solution 
that suits your workforce and see a huge bump in production.  Ask yourself, can 
EVERYONE easily access and share ALL the information they need, if YES (and be 
honest), move on, if NO, then you need to research your options and reimagine the 
system you have in place. Making all your data easily accessible and removing 
duplicate steps is the number 1 to increase productivity.

(option A) - A Local Server

Local Servers for SMBs are almost always Windows Servers because Microsoft 
still creates the best server platform (when it’s configured correctly).  A server ties 
everyone’s computers together, locks down data access and allows for simplified 
backup and redundancy.  Servers can do almost anything you need, so the real 
question (for those that want a server) is how much to spend on the hardware.  
There are situations when a heavy-duty Server with 126GB Ram, 8TB space and 4 
Processors may be perfect, or it may be overkill. So how do you know how much 
is too much when it comes to your server?  A good rule of thumb is that you’ll 
want around 1 Processor per every 15 users, a minimum of 32GB with an additional 
2GB for every user over 10 and at least 1 TB of hard drive space (with the ability to 
add more as needed).  You will need an I.T. Professional to setup the server, as 
going cheap on the configuration will cripple you and almost always require a 
complete re-installation if done by your secretary’s brother-in-law or the nephew 
who’s good with computer.  Servers are complicated, so find a company that’s 
done it a million times, make them give you references and see if they really 
know their stuff by asking them, “what kind of array will you be using”.  Spring 
this question on them when they’re not prepared and see how they respond, if 
they falter or don’t give a clean response that ends with either Raid 1 or Raid 5 in it, 
then they don’t know what they’re doing and you’ll get burned.  TRUST ME ON 
THIS ONE, half of my responsibilities with new I.T. clients is fixing what another 
“I.T. Guy” did on a server install.  If you need a local server, vet some local pro’s 
and pick one with experience.

Centralized Data Storage 2 

What’s covered in this 
section 

Once the business data has been centralized and integrated, the value 
of the database is greater than the sum of the preexisting parts
- Larry Ellison (founder of Oracle)
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3. Get a CRM

Going from centralizing data to getting a CRM is a good segue because sometimes, 
a CRM can also be your centralized data system.  Much like having a properly 
configured data store is vital  to success, having a properly configured approach to 
managing your company’s business interactions is also a huge indicator of a 
company’s success with their clients.  There are a host of CRMs with a multitude of 
varying options that can amount to way more or way less than you need.  CRM’s are 
THE KEY to managing customer relations.  If you have ANY salesmen or customer 
relations, you need some sort of CRM.  Having client information broken into 
multiple systems creates wasted time , repeated data entry and increased 
frustration for your staff and your clients.  You need to identify which CRM 
features are the most important, what industry leaders are using and then test your 
options and pick the best tool accordingly. 

Manage The Client Conversation 

The beauty of a properly setup CRM is that you can have one place to see everything 
that is happening with your clients.  Instead of relying on a spreadsheet for sales figures, 
a salesman’s memory for communication logs and  old emails for the status of purchase 
orders you can have an up to date log of all your client information in one place.  
Like cloud data solutions, there are multitudes of CRMs.  So how do you decided?  Find 
out what your staffs key needs are and then pick CRMs that have that functionality 
as their core focus.  Want to easily sort through all the communication your staff has 
had with a client? Do you want to easily schedule follow-ups and lead generation?  Do 
you want to have automatic billing?  Do you want to easily tie your sales into 
QuickBooks?  Find out what information you want in the CRM and dump the rest. Don’t 
get more than you need because simpler is better.  Do a trial of the top 3 and ask 
yourself, "would a new employee be able to use this and will it make their life easier?”  If 
you have a salesmen or customer relations you need a CRM.

Courteous treatment will make a customer a walking advertisement 
- James Cash Penney

The cloud is a fancy way of saying, someone else’s server.  That’s it;  the 
cloud is simply renting rather than buying. Some solutions only come in 
the cloud while others are merely pre-packaged versions of the same server 
you could buy youself. I don’t think cloud solutions are bad, I just think that 
some of the people selling them rip people off because of the public’s 
unfounded love of “the cloud”. With the cloud you lack oversight, you lack 
admin control and you lack the ability for customization.  You rent a pre-
packaged solution and have to ask the provider for functionality and hope 
they allow it.  There are some really good cloud data solutions like ShareFile 
that allow computers/phones/tablets to easily access data in a central 
place, and then there are poor solutions like Dropbox that make staff 
collusion cumbersome and ineffective.  Research your options when 
choosing a cloud data solution and make sure it does everything you want 
because transitioning to and from cloud products will be a massive time 
waster, before using any solution do a trial, ask for discounts and 
leverage the sales person by saying you’re considering their competitor 
(they will usually have a comparison against their competitor on their 
website).  There are new cloud solutions coming out almost every week so 
do your due diligence and try them out, you’d be surprised what kinds of 
value you can get from products you may have never heard of before. . The 
cloud means renting instead of buying, remember that when you have to 
weigh your decisions on the data systems you’re going to use for your 
business.

(option B) - The Cloud
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4. Make Everything Redundant

If your server/cloud/laptop/PC were to suddenly crash and be devoid of all the work and 
information you have stored on it, what would happen?  Do you have someone to call and 
if so, do they have a plan in place?  How long would you be down? Is the information 
anywhere else?  If you have a backup procedure in place, is someone testing it to ensure 
it works? The backup report may say things are fine but do you know that for sure?  These 
are the questions that should keep you up at night because when something catastrophic 
takes place (and it will); having these questions answered is the difference between 
being able to walk again or being crippled.  They key is to have redundancy for 
EVERYTHING and it’s not as expensive as you might think 

Data Backups –  

 If you don’t have a backup plan for your data, get one.  Carbonite or Crashplan works 
fine for backing up files but it doesnt backup programs, databases or email.  With 
servers you probably need a more heavy duty program like Acronis, AppAssure or 
Symantec Backup Exec.  When the shit hits the fan, you need a processes in place 
that will allow not only restore files but also applications, settings, configurations, 
databases, and all the other integral aspects of your business. Diagnose what is 
important, find out if its backed up and if it isnt then create a DR plan for it 

Backup Internet–      

If the cost in lost time/money from a down internet connection is more than the cost of 
a second monthly internet connection bill, than internet redundancy is an obvious 
need.  You pay for that second internet connection and then setup your firewall so 
that it will seamlessly switch over when your main internet connection is down. It 
doesn't require anything other than a decent firewall, a little configuration and the 
monthly cost of a second internet bill.  So for a couple hundred bucks of setup and 
$40/month bill you can the guarantee that if your main internet connection is down for 
5 seconds, your router will automatically kick over the backup internet line.  Backup 
internet is REALLY SIMPLE to setup and not expensive so get it if you can.

Have a plan – 

Now that your devices are backed up and confirmed to be working, ask yourself 'how 
you will work if devices A, B or C go down'.  What happens if your mail server goes 
down?  What happens if your modem goes down (we covered this already so I’m sure 
you’ve got a backup internet line).  The key is to ask, what would happen if this went 
down, can we recover it and then HOW will we recover it or work around it until it is 
recovered.  Keep data backed up on another server, have spare devices, route email 
through a smart host, whatever it takes.  There are solutions for all these issues and 
some of them are budget-friendly.   

5. Setup 'Anywhere' Access

All systems can be accessed from anywhere.  Your work computers, your programs, 
your email, everything should be accessible form anywhere. There are free remote 
access programs like TeamViewer, Microsoft Remote Desktop or Chrome Remote 
Desktop or data sharing Apps like Google Drive or ShareFile.  There are varying degrees 
of remote access but the key is to ask, “If I were at home, can I access everything I 
need”? If the answer is no, do not pass go, do not collect $200. A well versed I.T. 
Consultant should be able to give you several low cost remote access solutions.  
Whether it’s remote desktop or a VPN, setting up a connection to your office is simple 
for an I.T. Consultant worth their salt.  Everything you do at the office can be setup to 
also be done remotely. 

Data Redundancy 4 

Anywhere Access 5 

What’s covered in this 
section 

Our disaster recovery plan goes something like this "HELP, HELP!" 
- Dilbert

Home is where I work, and I work everywhere 
-Alfred Nobel

http://www.techadvisory.org/2014/06/whats-the-difference-between-mac-and-pc/
http://www.techadvisory.org/2014/06/whats-the-difference-between-mac-and-pc/
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6. Design a Cohesive Online Presence

In order to grow people need to be able to find you.   Networking, billboards and print 
media have their place but these efforts are all in vain if you don’t have a website (or 
worse, you have a website that’s bad).  Let’s say you send out mailers, you have a 
billboard and you send salesman out to hawk your product.  If these services are doing 
their job, you’re garnering some interest, getting people curious and are getting them to 
check you out.  What do they do, they pull out their smart phone and search for you.  
Why, because THE INTERNET DRIVES THE BUS!  The internet is now the number one 
resource for consumers, so all that hard earned marketing effort now relies on 1 thing, 
Your Website.  An old website means you’re old, a glitchy website means you’re glitchy 
and a confusing website means you’re confusing.  People work so hard to get clients 
interested in them and then WASTE that interest by sending them to a crap website, so 
what do you do?  Create a Cohesive Online Presence  in 2 Steps:

'Conversion-First' Website –  

If you don’t control your messaging, someone else will.  Your website needs to be 
pleasing to the eye, needs to properly inform visitors and needs to offer them some way 
to interact with you.  Most websites are too busy; they have paragraphs of unreadable 
text, confusing tag lines, don’t work on smart phones or are just plain ugly.  You had 
them at your website, ready to convert and because your website dropped the ball  
they are now searching on Angie’s List, Yelp or some other place where anyone can say 
anything they want about you.  Your website is your chance to tell your story,  its THE 
PLACE to tell people who you are and why they need you.  When people hear about 
you, this is your one chance to make a sale without having to speak a word.  Your goal 
needs to be turning each website visitor into a conversion, so design the site that 
way.  When traffic gets driven to your website it either makes a sale or it doesn’t.  You 
have to create a ‘conversion-first’ website and make sure you work with Web 
Developers who gets that.  Website Designers are the easiest to vet because they have 
to show you their portfolio.  So find a website you like,  tell your web developer you 
want the same thing . Now, how much should a website cost, the variance in range 
will stagger you.  You can get offered as low as $500 to as much as $20,000 for the 
same website.  The truth, as they say, is somewhere in the middle.  Website Design is 
not that hard, I know web developers will take exception this but I taught myself 
WordPress in a month.  If you want a modern website with less than 10 pages and basic 
functionality, you shouldn’t be paying over $5K. Your website can be either your best 
salesman or your worst enemy.  

If your business is not on the internet, then your business will 
be out of business
-Bill Gates

Step 2 in creating a cohesive online presence is to  get yourself in as many social 
directories as possible (Facebook, LinkedIn, Google+, Yelp, Angie's List, etc.)  The 
more places you’re in the better because every one of these sites increases your SEO 
and visibility. The more places you can be found means more leads and more leads 
mean more conversions, it’s that simple.  Get in as many places as possible, make the 
messaging consistent and spend more time on whichever site is working the best.  
Upload content and stay as fresh as possible.  If you don’t want your website traffic 
to dry up, you need keep it active with blog posts, videos, e-books, checklists or 
any other valuable content that people will respond to it.  You have to be active 
and you have to work at it because when you it gets going, social media is extremely 
powerful. Social Media and Business Directories allow you to create a cohesive 
message so that no matter where people look, they get the information you want 
them to get.

Social Media and Online Directories
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7. Market Online

The goal of an online presence is to build a brand that people react positively to and 
which converts that positivity into sales.  In order to make your website and online 
presence successful you need a well thought out and well-designed sales funnel.  A 
lot of business owners don’t like marketing online and that’s e actly why it works 
so well.  In a couple of years when the younger generation starts taking over for the 
older generation, these business managers are going to dump lots of money into 
online marketing. Right now there is a still opportunity out there because the noise 
level is low.  Soon, the noise level is going be turned up to 11.  So find an online 
marketer, ask them for their metrics (cost per click numbers) and try it out.  Don’t sign-
up for anything over 3 months, if they demand 6 months or a year because ‘it takes 
time’, they’re full of it.  A good online marketer should already have a working 
formula and should be able to tweak that around your business and show you 
progress within a couple of months. 

Pull Information–       

Step 1 is that when you get people to your site, whether organically or through paid 
advertising, you need to use a service like LeadPages to get those visitors to give 
you their information. Try to get their name, email address or phone number by 
giving away juicy newsletters, checklists, e-books, active blogs, videos, coaching 
session, etc.  Get creative because people get tired of the same old information.  I 
have tried literally everything I mentioned and have found varying success, play 
around with it and see what people want.  When you do find the giveaway that gets 
people to give you their information, you now have some warm leads; these warm 
leads are ready for step 2, Direct Marketing.       

Step 2: Send out that newsletter, promote giveaways, provide benefit any way you can; 
it doesn’t matter how, just keep in front of them and provide value.  Call, email, what-
ever.  Turn those leads into sales.  MailChimp, Constant Contact, salesman, A-Weber, 
mailers, anything.   The more you reach out to them, the more chance you’ll convert.  
Some people fear that this is will come off as spammy but if you are providing value to 
these leads then its the opposite of spam, plus, do nothing isn’t any better. 

Direct Marketing – 

Marketing Online 7 
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SEO

I wanted to add a quick paragraph about SEO because of what a huge buzzword it has 
become. SE  (or Search Engine ptimi ation) is the act of getting your website 
found when people enter relevant search terms.  SEO is what determines who comes 
first when you type in ‘dentist in Palatine’ and is really a just a 2 step procedure, 1) Setting 
up the text and tags in your website with the search terms you want to be found for and 
2) Getting important (high authority) websites to link to your website.  SEO is important
but be careful because there are A LOT of SEO Snake Oil Salesman.  If someone says 
they do SEO ask them what sites they’ve worked on and for which keywords. If they 
really are good at SEO then when you type in the keywords they gave you, you should 
their client at or near the top of Google’s search results (and be sure to verify they 
actually have that company as a client).  People say SEO isn’t Paid Traffic but it is, just 
like if you were to pay someone to get clicks from Google Ads you’re paying someone 
to clicks from Google searches.  SEO is 2 steps, configuring your website with relevant 
keywords and getting people to link to your website; it’s not complicated so don’t let 
an SEO Expert try to make it seem that way.     

The man who stop advertising to save money is like the man who 
stops the clock to save time
-Henry Ford

tool for your demographics; Google AdWords is great for getting to top of Google’s 
search results, while Facebook is great for boosting content, creating a brand or 
educating your consumers. Start with a reasonable budget, get your cost per clicks to a 
point you’re comfortable with and then KEEP TESTING.  Once you have messaging that 
works on Google or FB, ramp up your online marketing dollars until you find the ROI 
threshold and BOOM, you have a real deal sales funnel.  A great online marketer is worth 
their weight in gold because online marketing changes almost daily, the messaging that 
worked yesterday may not work today.  It is one of the hardest B.T. jobs but is also one 
of the most lucrative.  Yet again, a lot people say they do Online Marketing but make 
them prove it with their metrics. Paid Advertising is the gasoline of a successful sales 
funnel and transforms successful businesses into businesses that KILL IT. 

http://www.leadpages.net/


There you have it.  As a child of a technology-focused family who got 
into IT Consulting, Website Design and then launched into Online 
Marketing I have discovered that the key is to tie all 3 of these forces 
together into one cohesive strategy.  You should do all of these steps 
or as many as you can because Business Technology is the true 
separator in today’s marketplace.  I hope you got something out of 
this and that it helps your business in some way

Thanks,
Joe Engelking
info@lmeservices.com

Paid Advertising – 

Getting a sales funnel to work is glorious, outside of getting a server setup and a 
network fully operational there is no better feeling that creating a sales funnel that 
works.  Check that, there is no better feeling than creating a converting sales funnel 
and then pouring gasoline into it.  Paid Traffic is the gasoline because for as little as 5 
dollars a day you can be supplied with a recurring source of fresh traffic.  Step 1 and 2 
of the sales funnel are absolute necessities but they won’t get you in front of thousands 
of people, Paid Traffic will.  The key with paid traffic is to pick the right online marketing 
tool for your demographics; Google AdWords is great for getting to top of Google’s 
search results, while Facebook is great for boosting content, creating a brand or 
educating your consumers. Start with a reasonable budget, get your cost per clicks 
to a point you’re comfortable with and then KEEP TESTING.  Once you have 
messaging that works on Google or FB, ramp up your online marketing dollars until you 
find the ROI threshold and BOOM, you have a real deal sales funnel.  A great online 
marketer is worth their weight in gold because online marketing changes almost daily, 
the messaging that worked yesterday may not work today.  It is one of the hardest B.T. 
jobs but is also one of the most lucrative.  Yet again, a lot people say they do Online 
Marketing but make them prove it with their metrics. Paid Advertising is the gasoline 
of a successful sales funnel and transforms successful businesses into businesses 
that KILL IT. 
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